
TAKE
THE

MONEY 
& RUN?

Do the quiz to 
find out where 

you stand ON  

the ethics of 
corporate  

partnerships

WOULD YOU 
PICK A  

FIGHT WITH

DO YOU  
AGREE WITH

EMMA
THOMPSON?

GRAYSON 
PERRY?

Where do you and  
your museum stand  
on sponsorship? Is  
Big Oil beyond the pale?
Are arms dealers too
toxic to touch?



“When there is an 
option, naturally  

we are going to try to 
match a particular 

exhibition with 
somewhere we  

have an interest…”

In recent years, the ethics of sponsorship 
has become a hot topic, and museums 
must grapple with it. 

In just the last few months, the  
Van Gogh Museum and National Gallery 
have parted company with the oil giant 
Shell following pressure from activists.  
And when Shell was announced as  
sponsor of the Manchester Science 
Festival’s headline exhibition, several 
partners pulled out in protest.

Earlier this year, artists collectively 
removed their work from an exhibition  
of protest art at the Design Museum 
after finding out that it had hosted 
an arms industry reception, reducing 
the display by a third. And in July, the 
Science Museum Group received a formal 
complaint from 46 highly-respected 
scientists, science policy experts and 
community representatives over its 
partnerships with three oil companies.

Getting it wrong can prompt protest, 
cause controversy and damage a 
museum’s reputation. Getting it right  
can create effective partnerships based  
on strong shared values. Now’s the time to 
get to grips with the ethics of sponsorship 
and corporate fundraising!

Here are 15 quotes about the ethics  
of corporate partnerships, and 15 
people/organisations. Can you match 
the quote to who said it? And watch  
out for bonus points!

When you have filled in the quiz, we 
invite you to hand it in at the booth and 
find out your score. Then, we encourage 
you to make your mark – and any 
comments – on the ‘Take the Money and 
Run Dash for Cash’. Then, during the 
conference, we will gradually be able 
to build up a visual picture of where 
delegates stand on this important issue. 

Cherri Foytlin 
US Gulf Coast 
resident and 
Indigenous 
campaigner

Professor Dame Anne 
Glover former chief 
scientific adviser 
to the European 
Commission

Nan Goldin 
Photographer,  
activist and former 
opioid addict

Dr Nick Hopkinson 
reader in respiratory 
medicine and 
honorary consultant 
physician at the 
National Heart and 
Lung Institute

Jonathan Jones 
Art Critic

Sir Richard Lambert 
chair of British 
Museum trustees 

Neil MacGregor 
Former Director of  
the British Museum

Peter Mather 
BP Regional  
Vice-President

National  
Portrait Gallery  
commenting on  
BP sponsorship  
of the annual  
Portrait Award

The ‘Nope to Arms’ 
collective of 40 
artists who removed 
their work from the 
Design Museum in 
protest at an arms 
industry event

Grayson Perry Artist

Mark Rylance  
Oscar-winning  
actor and former 
Artistic Director of 
The Globe Theatre

Deyan Sudjic and 
Alice Black Design 
Museum directors, 
on being criticised 
for hosting an arms 
industry event

Emma Thompson 
Oscar-winning actor

Tony Birch 
Aboriginal Australian 
author and academic

We need 
to talk 
about 
ethics

HOW  
THE QUIZ 
WORKS

“I’ve started a group to  
hold them accountable.  
To get their ear we will  
target their philanthropy.  
They have washed their  
blood money through the  
halls of museums and 
universities around the world.”

“Museums are not neutral spaces – 
every decision about what is displayed, 
how it is labelled and how it is funded 
is political, and reveals something 
about the underlying values  
of the institution.’

“The involvement of organisations 
such as XXXX in the sponsorship 
of Indigenous arts, history and 
culture is disturbing. It is also 
hypocritical. Our lands and 
cultures are under threat from 
multinational organisations, 
determined to extract selfish 
wealth from the earth, regardless 
of the environment, emotional and 
cultural damage caused.”

“We do have ethics, everyone 
does. I think if there was 
someone around here selling 
revolvers in my neighbourhood or 
knives to the young people and 
they said, ‘I’ve made some extra 
money, I’d like to sponsor your 
XXXX’, I’d say ‘No, thank you very 
much’’’

“We are not accepting trivial 
amounts. Our funding has 
been cut. We don’t have any 
risk capital… We need to  
raise the money from 
somewhere.”

“The whole ‘sponsorship is evil’ 
line is easy to trot out when 
you’re a penniless student 
with nothing to lose. Corporate 
sponsorship of the arts is vital… 
I think a lot of the time the 
main motivation is to give [the 
company’s] executives and 
clients a nice jolly and some 
privileged access.”

“I find it unbelievable that the 
museum is promoting a company 
that’s not just extracting disastrous 
amounts of fossil fuels but is 
actively lobbying against clean 
energy alternatives. XXXX is 
sponsoring our past while destroying 
our future. We hope the director will 
put an end to this.” 

“What would you want 
companies to do with their 

rofit  o ou w nt the   
to spend them in a way that 

enefit  the u  or not

“Since 2010, there are a lot  
more graves than there  
were before, and that’s  
just the truth. So any time  
we see arts organisations take 
on XXXX as a sponsor, we want 
to make sure those institutions 
understand that they are 
sponsoring death in  
our communities.”“

“We do not want our 
programmes to be  
co-opted by the agenda of 
others and we stand by our 
curatorial independence... 
The outcome of these 
protests will be to censor 
the exhibition, curtail free 
speech and prevent the 
museum from showcasing 
a plurality of views.”
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“I can’t confirm 
or deny if 
due diligence 
processes took 
place as we have 
no records.” 

“The museum exerts clear 
influence in our society and 
as well as preserving our 
past, the museum can also 
make a statement about 
safeguarding our future 
by addressing man-made 
climate change. I hope the 
museum will choose its 
partners well to reflect this.”

For a bonus point 
NAME THE MUSEUM

For a bonus point did this museum 
or er  re  n  ru e
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“It is not true that you can 

ut o   our e o  one  to 

museums without harming art… 

So let’s tell it truthfully: in the 

interest of the planet, art will 

just have to lose face.”

For a bonus point 
NAME THE COMPANY

“Arts sponsorship is 
one way that the XXXX 

industry can enable its 
own employees to deceive 

themselves about the 
true nature of what they 

are doing.”

For a bonus point 
   

For a bonus point NAME THE 
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The Take the Money and Run? quiz was put 
together by Culture Unstained. The quiz takes 
its name from a Live Art Development Agency 
study room guide produced by Platform on ethics, 
business sponsorship and making art.  cultureunstained.org

Printed on recycled paper

Why are we talking about 
ethical sponsorship?

Would your museum like to 
go ‘Oil Sponsorship Free’?

WHAT IS CULTURE UNSTAINED?

Whether it is oil, arms, tobacco or 
pharmaceuticals, ethical sponsorship has 
become one of the most hotly debated 
issues in recent years. This discussion 
affects all members of staff because it 
is one of the most concrete ways that a 
museum demonstrates its core values 
privately and to the public. There are many 
different codes, guides and resources 
which guide this area of fundraising. Most 
agree that museums should:

• Have an ethics policy or ethical 
fundraising policy which sets out a clear 
position

• Undertake research and ‘due diligence’ 
checks on potential sponsors and donors

• Be prepared to say ‘no’ to a partner that 
doesn’t share the museum’s values

Culture Unstained is a campaigns 
and research organisation that works 
to end fossil fuel funding of cultural 
institutions but also to promote best 
practice around fundraising across  
the sector. 

If you’re concerned about these  
issues, would like to get involved  
or give us your feedback, you can 
email us at info@cultureunstained.org 
or find us on Twitter at  
@Cult_Unstained 

 

You can find out more, including guides, resources, case studies and 
examples of best practice here: cultureunstained.org/ethicalsponsorship

To find out more about the reasons to avoid fossil  
fuel sponsorship, check out behindthelogos.org 

 

Over 100 arts organisations - including the 
Royal Court and Arcola Theatres - and 400 
artists and arts professionals have publicly 
committed to not take money from the fossil 
fuel industry for their work, as a reflection of 
their commitment to tackling climate change. 

If you think your museum or 
organisation would like to  
join them, visit  
oilsponsorshipfree.org 


